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WhitneyandWyatt.com Reaches World’s Largest Market: Women

Gender Marketing Works for New Seattle-Based Web TV Show 
 (Seattle, WA – October 2, 2007) – Whether you’re a large corporation or a small start-up, any business today knows what the largest untapped market in the world is: women. But gender marketing isn’t easy. Just ask Whitney Keyes and Wyatt Bardouille, co-producers and hosts of a new web TV show called WhitneyandWyatt.com. They’re doing whatever they can - viral marketing, social networking, press releases, and focus groups - to reach their target demographic of women 25 to 65 years old. But they’re marketing carefully. They don’t want to come across as “too pink” and they don’t want to exclude or offend their male viewers. 

Women in the United States today truly control the “power of the purse” according to Marti Barletta, author of the book, Marketing to Women: How to Increase Your Share of the World’s Largest Market. In her research, Barletta found four different values that resonate specifically with women consumers: social values, life/time factors, focus strategies, and communications keys. Barletta says that in order to successfully market to women, businesses need to incorporate these messages into their marketing strategies.
That’s good news for Keyes and Bardouille. The two business owners specifically designed their show and related website to reach a female audience. 

"Before we launched our new TV show, we did an online survey to find out what women were missing from their favorite traditional TV shows,” said Bardouille, co-host of the show. 

Within a few days, Keyes and Bardouille were inundated with responses. And the results were compelling.
“Most women wanted the same two things from a web TV show: a tie to social values and a short format that fit around their busy lives,” said Keyes.  

Making a New TV Show for Women on the Web

Keyes and Bardouille used the feedback to create a completely new TV show experience for women on the web. 

“We decided to develop bite-sized, five-minute long shows that are quick and fun to watch,” said Bardouile. “They cover a mix of topics, everything from how to support a friend through breast cancer to how to redesign your house.”

One unique aspect of the show is its use of “virtual” co-producers. Viewers can pitch Keyes and Bardouille ideas for the show and make a real impact. Unlike mainstream TV shows, where you can submit ideas on a web site but may never hear back from a producer, Keyes and Bardouille personally respond to every pitch.

“We want our viewers to have a real voice and feel like they can make a positive impact in the world,” said Keyes. “We’ve received over 100 show ideas about things like body image in society, how easy is it to “go green” and pornography. If we think the topic is a good fit, we’ll produce it and give credit to the virtual co-producer.”

About the Producers and Hosts

The show is co-produced by Whitney Keyes and Wyatt Bardouille. Keyes spent over 15 years as a corporate marketing manager for companies like Microsoft before becoming a producer. Bardouile has a computer science degree and worked at Microsoft and Expedia. She left to study filmmaking and now works as a producer, director, editor, and actor. Both Keyes and Bardouille co-host each weekly show.

About WhitneyandWyatt.com

WhitneyandWyatt.com is a TV talk show for women on the web. The show is produced weekly with a new episode posted every Wednesday. For more information, please visit WhitneyandWyatt.com. Email is info@WhitneyandWyatt.com and phone is (425) 941-0102. 
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