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National Survey Says People Watch TV on the Web
Good News for New Seattle-Based Web TV Talk Show WhitneyandWyatt.com 
(Seattle, WA – July 19, 2007) – According to a new study from Nielsen, an estimated 81 million of the 129 million people who access the Internet watched TV or movies, a 16 % jump in consumption in six months. That’s good news for Seattle-based TV producers, Whitney Keyes and Wyatt Bardouille. Both quit their corporate jobs and are betting their careers on the success of a new web-based TV talk show they created called WhitneyandWyatt.com. The show, a mix of “serious stuff and girly fluff” for women on the web, launched just over three weeks ago and already has over 20,000 hits.
"Before we launched our new TV show, we did our own online survey to figure out what was missing from women’s favorite traditional TV shows and other forms of media,” said Bardouille. 
What Women Want from TV and Other Media

Within a few days, Keyes and Bardouille received over 100 responses. Women clearly had strong opinions about the media. The results were compelling.  

“When we looked at all of the responses from our survey, most women wanted three things: a tie to social values, an understanding of their busy lives, and a need to be heard and have a voice in the media,” said Keyes. 
 “I see the same story over and over again and you never know what is media hype or the truth,” said one survey respondent.
Keyes and Bardouille decided to use the feedback from their survey to create a completely new, web-based TV show experience for women 25 to 45 years old. 

“Every week we produce bite-sized, five-minute long shows or ‘featurettes’ that are quick and fun to watch,” said Bardouille. “They cover a mix of serious and girly topics, ranging from how to support a friend with breast cancer to what accessories to wear.”
One unique aspect of WhitneyandWyatt.com is how the shows are produced. Keyes and Bardouille engage women viewers through their website and email as “virtual co-producers” to help develop the focus of the show. For shows like Oprah and Dr. Phil, viewers submit ideas to a website but rarely hear back.
“We wanted to give women a real voice in the media so we let viewers pitch us on new show ideas,” said Keyes. “If we think the topic is a good fit, we’ll produce it and give credit to the virtual producer. No matter what, they’ll hear back from us directly.”   

About the Producers and Hosts

The show is produced and hosted by Whitney Keyes and Wyatt Bardouille. Keyes spent over 15 years as a corporate marketing manager for companies like Microsoft before becoming a journalist and producer. Bardouille spent seven years working in software development at Microsoft and Expedia. She is now a producer, director, editor, and actor. 
About WhitneyandWyatt.com

WhitneyandWyatt.com is a TV talk show that mixes serious stuff and girly fluff for women on the web. The show is produced weekly with a new episode posted every Wednesday. For more information, please visit www.WhitneyandWyatt.com. Email is info@WhitneyandWyatt.com and phone is (425) 941-0102. 
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